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2017 SPONSORSHIP OPPORTUNITIES

Contact:
Paula’ Guiliano
paula@imagepilots.com - 773.842.2324
randolphstreetmarket.com - 312.666.1200
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OVERVIEW mistory

A Chicago tradition, the festival was
founded in 2003 with the successful
debut of the Chicago Antique Market,
and grew into what
Randolph Street Market Festival.

Every month, thousands of affluent
style-setters pour through the gates

of the largest and liveliest indoor/
outdoor European-style antique market
the city (and region) has to offer.

Joining other world class cities including Paris, London and New York,
Chi cagobdés Randol ph Street Market i1 s a
and fans from around the globe candét g

Each month antique dealers, vintage resellers, fashion & jewelry designers, artisans,

k e
et

global goods, vinyl and fancy food purveyors from around the Midwest and as far away
as New Mexico, California and New York, pull into the trendy West Loop Neighborhood

and onto historical Randolph Street to set up unique displays in all price ranges.
This shopping extravaganza has a festival feel, complete with music, spirits and
local restaurant food booths. It truly is an experience.

The Chicago Mayor 6s Office, | ocal and
embraced the market with healthy attendance, non-stop press and rave reviews.
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RANDOLPH st

SPONSORS WHY US?
MARKET

Festival Q WHY DO MAJOR BRANDS, NEWLY EMERGING BRANDS, AND

EXPERIENTIAL MARKETING COMPANIES CONTINUE TO SEEK
OUT THE RANDOLPH STREET MARKET FESTIVAL?

AOverview /
Arlistory A.BECAUSE WE ARE A ABUYI NGO MARKET.
ASponsorship The Randolph Street Market is one of the very few markets in the Chicagoland area

that attract loyal upscale neighborhood residents and families, and out-of-state and
AAdvertising i nternational tourists who | ove to SHOP.
APR categories from antiques, retro, collectibles, fashion, jewelry, furniture, fancy foods and
ASocial Media mor e . . layered with music, food, dri

and since you pay to get in, you are there to shop and experience.

AFactoids Unlike other entertainment venues that may sport higher attendance numbers, but offer

| i mited targeted demos with a dAhit or mi
opportunities, the Randolph Street Market offers a loyal following of upscale Chicago and
North Shore neighborhood residents, families and tourists who come to our markets to
shop and explore. This puts our markets
are looking for targeted venues that can showcase their products or services.

AFollow US

Our markets offer the perfect venue for A-list sponsors to showcase their brand, perform

demos, do Atastingso, promote new concep
activations while engaging in customer one-on-one in a perfect environment.

Dondt take our wor dlistbfeponsorsand partmersc. k...o.ut o u




OUR SPONSORS LOVE US

RANDOLPH St

MARKET RANDOLPH STREET MARKET HELPS TO BUILD BRAND PRESENCE AND
Festival PROVIDES FULL CUSTOMER ENGAGEMENT.

Bank of America
BellyQ/Urbanbelly, Chef Bill Kim
Bluegreen Vacations

CH Distillery

Chiro One Wellness

Chrysler i Jeep Cherokee

City Winery Chicago

Click Scan Share

Constellation Brands

AOverview /
AHistory

ASponsorship

AAdvertising Crescendo Night Club

APR Cutty Sark

ASocial Media Dunkindéd Donut s
Estee Lauder

. Handy

AFactoids High Brew Coffee
Kidville

AFollow US KIND Snacks
KOVAL Distillery
LeafFilter

Lincoln Motor Company

Little Goat, Chef Stephanie Izard
Luna Bars

Mari anods

Michigan Avenue Magazine
MillerCoors

Modelo Especial, Corona Light
Mount Gay Rum
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